ST. FRANCIS COLLEGE

Koramangala
Affiliated to Bengaluru City University

DEPARTMENT OF COMMERCE -M.COM(GENERAL)

ACADEMIC YEAR: 2023-24

PROGRAMME OUTCOMES (POs):

FOI1: Advanced Financial Acumen

Mastery of intricate accounting principles lacilitaling sophisticated tinancial analysis and the
adept preparation of comprehensive financial repons. PO2: Bconomic Expertise: Commaned
aver nuanced sconomic theories cmpowering graduates to discern market trends, forecast
coomomie landseapes, and execule siralegic business mancuvers.

FO3: Strategic Business Leadership

Competenes in orchestrating business management stralegies, enabling gradusates to archioect
pulent business blueprinls, exscule organizational strategics, and ppumize operational ellicacy.
P4 Scholarly Research Prowess

Proficicney im conducting scholarly research within the realm of commerce, froibitabing
graduzies W contribute substanlively 1o the academic dizcourse and the progression of
knowledge.

PO5: Financial Analysis and Risk Mitigation Proficiency

Aptitude in conducting meticulous Onancial analysis and devising effective nsk management
atrategics, cnabling graduates to eveluate investment prospects and fomify orgznizanonal
resilience.

PO6: Global Business Acumen

Profound comprehension of intemational husinegss practices and regulatory fTameworks,
empowering graduates o navigaiz the wemeacies of zlobal markets and losler cross-bordes

collaborations.
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PO T: Strategic Marketing Ingenuoity

Proficiency in strategic marketing methidalogies aml consurmer behavior analysis, empowenng
craduates to devise targcted marketing initiativies, wdentifv market niches, and amplify brand
TSI,

'} 8: Echical Corporate Governance

Insight mio corporate governance principles and ethical considarations in business, fostering a
culture of lransparency, accountability, and sthicallydriven decision-making,

PO Entreprencorial Acwity

Proficiency in entreprenewsial endeavors and mnovalion, eyuipping graduates 1o dentafy
market lacunac, cngincer inventive business selutions, and catalyze entreprencurial ventures
acriss diverse seclars.

PO1: Financial Technology Mastery

Proficiency i fimancial technolopy (Finlech) applications and digital commerce strategics,
enabling gradustes to haress technolegical mnovations Ior streamlining [inancial processes
and dnving busincas cxpansion.

FO11: Effective Communication and Collabaration

Ability to communicate persuasively and collaborate harmoniously with diverse stakeholdsrs,
facilitabing graduates to articolate intricate concepts, negotiate adepily, and foster synergistic
partnerships.

FOIZ: Commitment to Lifelonge Learning and Professional Advancement

Dedicalion wo continuous leaming snd professional growth, crpowenng greduates to embrace
evolving industry paradigms, pursue angoing edocational puraaits, and maintain o compeatitive

edge in the dynamic realm of commerce.
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PROGRAMME SPECIFIC OUTCOMES {PSOs}):

P501: Advanced Accounting und Financial Anakysis
Mastery in applyving advanced accounting principles and [nancial analysis techuigques o
evaluate financial performance, ensure compliance with regulatery slandards, and provide

stratcgic insights for organizational decision-making.

PS502: Data-Driven Decision Muaking
Expertise in ulilidng advanced data analytics and business imwellipence tools to mterpret
complex data sets, enabling graduates to make informed decigions thet enhance business

performance and compebiliveness.

P503: Cultural and Ethical Competency in (zlobal Business:
Proficiency in understanding and navigating cultural diversity and ethical challenges n
international business conlexts, preparing graduates to lead cross—cultural teams and implement

cthical business practices globally.

PE04: Tnnovation and Technology Integration:

Capability to integrate cmerging technologies and innovative practices into business
operutions, enhancing elficiency and driving trensformation in organizational processcs
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COURSE OUTCOMES (COs)

ISEM M .COM

M.Com.1.1 GLOBAL BUSINESS ENVIRONMENT

COL: Articulate the key comcepts, theones, ard mesdels related o the global business

envitonmment.

CO2: Demonstrate an understanding of how global factors, such as political, cconomic, social,

and technological forces, influcnes business operations and stratepics.

CO3: Apply global business theories and Frameworks o solve practical challengas faced by

international companies, considering cullural differences and lepal complexilies.

Cid: Synthesize information from various global business contexts to proposc mnovatve

strategics for orgamizations to thrive in the ever-chasging global landscape.

M.Com.1.2 MONETARY SYSTEM

COL: Demonatrate principles and systems of Notes Tssue in Indian and Other Countries.
C02: Relate Domestic and [ntemational Monstary Systemn in general.

CO3: Summamze the rofe of the IMFE and World Rank.

C04: Infer Balance of Payment and its significance.

COS5; Apprawse the mechanism of Valuation of Cumrencies.
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M.Com.1.3 PRINCIPLES OF BUSINESS DECISIONS
CO1: Analysis of Econonnie Composition and related Macre - Ceonomic Ldentitics

€2 Articulate Public Finzncial Policy purview in relevance to taxation norms and Budget

Statement.
O3 Critical reasoning of economie side Preduction Theory and it's implication iniodustry.

CO4: Evaluate the differenuals of Pricing Practices and Stralegies along with s practical

implications.

CO5: Beview the helogram of Demand Analysis and Consumer Choles and streambine 1s

practical application in making appropriate business decisions.
M.Com.1.4 TECHNOLOGY IN BUSINESS

C01: Developing proficiency In e-commerce busimess models thiough critical — analvsis,

synithesis, and innovation.
C02: Fvaluate prohicienl E-comimerce Platiorms.

C03: Mastering e-commerce securty threars through comprehensive evaluation, synthesis,

and stralegic delenses.
CO4: Implement Robust E-commerce Seounly Measures.

05 Integrate Technology Across Fvery Facst of Global Business
M.Com.1.5 ADVANCED FINANCIAL MANAGEMENT & PRACTICES

C0O1: Critically evaluate the impact of financial decisions on the strategie decisions af the

wiganisation.

C02: Delineate the advanced tools and technigues used in evaluatimg projects for linanceal

decisions.
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03 Analyse the key strategic finemcial issues that must be considered in an acguisition ot

merger, including valuafion of the target company.

L4 Determine the factors elfecting the dividend decisions and working caplal mahagemeant.

M.Com.1.6 KNOWLEDGE MANAGEMENT & INNOVATION

CO1: Desenbe the significance of knowledge management

C02: Articulate the core concepts ol knowledpe management and innovation,
CO3: Application of keowledge managoment in various multihsciplinary areas.

CO4:  Analyse the role and responsibilities of a learning organisation m knowledpe

management.

C05: Evaluate the knowledge management strategics.

M.Com.1.7 BUSINESS MODELS FOR STARTUPS

01 To meke students of entreprensurship wnderstand and implemnent the ideation process.

C02: To adopt a desipn thinking process to ensure ideation is inclusive and customer contric-

that 1t meels markel nededs,

C0O3: To build an innovative temperament for all wdeas generated and To apply the recent

innovarive models and technology to build new rdeas.

M.Com.2.1 CONTEMPORARY INDIAN BANKING

C0O1: Explain the core banking services, prudential norms, new technologics,
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CO2: Apply banking principles 1o real-world scenarios within the [ndian context.
CO3: Analyee trends and patterns in the [ndian banking industry to identily key
challenses and opporunitcs

CO4: Tvalunte the effectiveness of different banking policics and reforms implemented in
India,

MCom.2.2 RISK MANAGEMENT & DERIVATIVES

€01 Describe the various types of nisks and risk management techeigues, demonstrating an

wnderstanding of their roles and challenges in business and finance.

C02: Apply credit risk manapement models, such as Altman's Z-Score gnd RAROC, W

cvaluate and manage credil sk effectively in a busingss context.

€03: Analyze marker and eperationa] risks vsing techniques like Value at Risk {YaR) and

operational risk management processes, ientifying key factory that impact these risks.

COd: Explain the characteristics and functions of dervatives, discussing the lactors

contributing to the growth of the derivatives farket in India.

C05: Evaluate futures, options, and swaps by companng their features, procing nethods, and

market mechanizms 1o understand their applications gnd benefits in nisk management.

M.Com.2.3 ADVANCED RESEARCH METHODOLOGY

C01: Explain the foundational concepts and ethical considerations of research, incloding
theories, methodelosies, and plagiarism 1ssucs. to understamd the research process's

signi eance and challengess.
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CO32: Formulate a research problem and design by [dentifying rcsearch gaps and using
appropriate research desipn technigues, enabling them to stmocture a well-defined resecarch

progect.

CO3: Analyre data ysing different measorement scales and dota processing wechnigqoss Lo

ensure the reliabiliny and validity of research findings through effective data presentation,

COd: Apply sampling techmguees amd hypothesis testing methods, meluding anderstanding

errors and sigmhoance levels, o draw vahid conclusions (rom research data,

CO5: Evaluate and utilize stavistical weasts and software twools for data analvsis and report
wriling, enhancing lheir ability 1o perform comprehensive data analysiz and effectively

communicale research (ndings.
M.Com.2.4 DIGITAL MARKETING

CO1: Explain the [undamentals of digital markeling and discuss o8 unportance 0 woday's

busmess landscape,
CO2: Design and implement effective digital marketing strategies.

C03: Utilize digital charmels such as search engines, social media, email, and mebile devices

Lo enpade areel audiences.

C0d: Develop skills in creating and managing digital content, including text, images, videos,

and podeasia.

C05; Apply digital marketing tools like SEQ, PPC, social media advertisimyg, and emal
marketing automation to enhance marketing cfforts.

C06: Create and execote eflective digital marketing carnpaigmns.

M.Com.2.5 YVENTURE CREATION & DEVELOPMENT

CO1: Analyze the differences between an entrepreneur and a manager, cvaluating the gualities

and functions of each to wnderstand their respective roles in economie develepment,
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C02: Evaluate ditferent types of star-ups and entrepreneurial leadership charactenstics, usimg

theories and practical examples o dentify effective technigues for generating innovative ideas.

C03: Develop a comprehensive business plan by applying knowledge of venture stages,

marketing strategies, and competitive analysis w effectively launch a new business venture,

C04: Crtically assess varous sources of financing and venture capital evalualion coteria,
identifying the most suitable Gnancial sicategies for different stages of venture development in

the Indian context.

COS: Apply legal knowledge (o form business entitics and protect intelleclual property,

addressing the legal challenges and opportunities faced by starfups in Indua.
M.Com.2.6 INDIAN ETHOS AND LEADERSHIP

01 Describe the meaning, features, and principles of Indian Gthos amd acalyze its role in

managenal practices and the socio-political environment,

C(2: Evaluate the significance of work ethos and values in management anul assess their

itnpact on stakeholders like employees, customers, and sociery in the context of global change.

C03: Tdentify the key Trails and characteristics that support effcctive leadership and explain

the importanse of comemunication skills and sell-knowledge in leadenship rales.

CO: Apply leadership skills for performance management, such as goal setung, contlict

resolution, and emetional intellipence, to develop effechive leadership strategies.

CO5: Analyre the causes and conseyuences of workplace stress and implemenl stress
manayement technigues, including meditation and yogs, to enhance mental health and

productivity.
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M.Con.2.7 FINANCIAL MODELLING FOR BUSINESS

CO1: [dentify the key components and applications of financial modeling, recognizing the

akills required to effectively build and wse fimancial models in & business context.

C02: Construct various types of financial models, ncluding Three Statement Models and
Discounted Cash Flow Models, utilizing Excel to enhance efficiency and accuracy n financial

analysis.

C03; Develep a linancial model for startups, selecting sppropriate templares snd forecasting

approaches W create accurate {Inancial plans and projections,

CO4: Explain the objectives and functions of incubalion centers, understanding their role in

supporting startups and contributing to startup policies in India.

CO5: Analyre case studies of financial modeling in Indian and foreign companics. cvaluating

the clemenis of sound financial models and their pracocsl impheations.
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