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DEPARTMENT OF COMMERCE
B.COM (GENERAL)-NEP

PROGRAMME EDUCATIONAL OBJECTIVES (PEQOs)

PEQ I: To provide in depth knowledge in Commeree and its applications.

PEO I: Developing Organiational skills, values, team spirit, and high leadership and (o

accoptthe challenges in the Industry and Academics,

PEQ 3: To nurture the students with the intellectual, personal and societal skills for &

holisticedecation,

PROGRAMME OUTCOMES (POs):

PO 1: To impart in-depth knowladpe in core commernce courses, having
comptehensiveknowledge hke Fingnee, Banlang, HE, Accounting, Taxation and

Markecting.

PO 2: Equip with prolessional, inter pergonal and entreprencurial skills,

PO 3} Guin updated knowledge to take op employvment thraugh inlermnship progremmes,
'O 4: Prepare for Higher studices and to achieve success in their caseers.

PO 5 Enabling 1o find solutions 1o the real fima problems in the business wich the

leamedknowledze through practical training.

' 6: Develop a programme for system-based applications and web pape creation for

businessenterprizes through the Add-on Courses,
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PO 7:i Tincich communication and indellectual skills smong students through departmental

activities.

PO 8: Become ethically and socially responsible citizens applying it towards lifglong learming

and acquiring konowledze in modem corporate waorld,

PROGR £ N ; x
P50 1: Gradvates will gain a strong foundation of kanowledge in diflerent areas of Conmerce

both theoretical and practical.

P50 2: To encich communication, ethical values, team work, professional and leadershop skall
gets of studenis.

PSSO 3: To develop a spirit of working effcenvely and cfficicotly in an organizational busincss
gnvironment
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DEPARTMENT OF COMMERCE
B.COM (GENERAL)-NEP

COURSE OU 3 (C

ISEM B .COM (GENERAL)

B.COM 1.1 FINANCIAL ACCOUNTING
CO 1: Understand the theoretical framework ol accounling as well accounting standards.

C0 2: Demonstraie the preparation of financial statements of
manuizciuring andnormanulaciuing entities of sole proprictors.

CO 3: Exercise the accounting rreamments for consignment trangactions & events in
the books ofconzignor and consignes.

C.0O 4: Understend the accounting treatment for royvalty tansactions & articulate
the Rovaltvagreeiments.

C0O 5: Outhine the emerging trends in the Feld of sccounting.

B.COM 1.2 MANAGEMENT PRINCIPLES AND APPLICATIONS

C0 1: Understand and identify the difterent theones of organisations, which arc
relevant in thepresent context,

C0 2: Dosign and demonsirate the stralegic plan for the atlainment of arganizational gosls

0 3; DilTesentiate the dillerent types of authority and choose the best one in the pretent
coalext

0 4: Compare and choose the different types of motivation factors and leadership styles.

("0} 5: Choose the best controlling techniques Tor betler productivity of an organization.

B.COM 1.3 PRINCIPLES OF MARKETING
CO I: Understand the basic concepts of markenng and zceess the marketing sovirenment.
C0 2: Analvze the conswmer behavionr in the eurrent scepario and markel segmentation.

C'0 3: Discaver the new product development and dentify the factors sffecting
product price tnthe present context.

C'O d: Judge the impact of promotional echnigue on consumers and inportance of
chermels ofdistribution,

0 5: Outline the recent development in the ficld of marketing.
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B.COM L4 DIGITAL FLUENCY
CAO L: Understand the digital platforms, for better leamning and development.
C0 I Tvaluate and mecrpret information in the digital world,

L0 3: Build esseniizl skills such as design thinking, effective communication and
better decisionmaking,

CO 4: Develop holistically by learning essential skills such as effective
conununication, problem-solving, design thinking, and teamwork:

OEC 1.3.3 ECONOMICS FOR BUSINESS ENVIRONMENT
C'O 1: Explan the elements of Business Environment
CO 2: ldently the clements of Business Eavironment

L0 3: Analyze the ways w utilize the cwrent environmental conditions to
achieve higherbusiness growth

IHSEMB .C BN L

B.COM. 21 ADVANCED FINANCIAT. ACCOUNTING
CO 1 Understand and compute the amownt of claim for loss of stock

C'0 2: Understand various methods of accounting for hive purchase irenssctions
C'0 3: Evaluate the inter-departmenral transfers and thewr accounting reatment

CO 4 Demonstrale various accounting treatments for dependent & mdependent branches

€0 5: Prepare financial salements from incomplate records.

B.COM.2.2 BUSINESS MATHEMATICS

CO &z The application of equations to selve business problems.

CO 2: The Application AP and GF o solving business problems,
CO 3: The caleulsfion of simple, compound interest and discounting of Bills of
Exchange.

0 4: The use of matrices in business.

A 5: The Application of rativs and prapoertions to business

(OR)
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B.CONML22 CORPORATE ADMINISTRATION

CO Iz Understand the lramework of Compamies Act of 2003 and different kinds of
COInpanies.

CO 2: ldennfy the stapes and documents imvolved i the fommatbion of
companics in ndia CO 3: Analyse the role, responsibilities, and functions of

Eey management Personncl in

Corporate Admintstration.
CO 4: Exmnine the procedure invelved in the corporate meching and the role

of companysecretary in the meeling,

CO 5: Evaluale the role of hguidator inthe process of winding up of the company,

B.COM.23 LAW AND PRACTICE OF BANKING

CO |: Summanze the relatenship betweer banker and customer w banking function.
€O 2: Analyze the role and duties of the paying banker,

O 3 Make uze of the procedure involved in opening and operating di fferent
accounts. Thelepal aspects of Banking transactions and ils implications =5

Banker and Customes.

CO 4: Examine the dilTerent Lypes of negotinble instruments

C0 5: Estimate poasible developmenis in the banking sector in the upcoming days

B.COM 2.4 ENVIRONMENTAL STUDILES

CO 1: Articulate the interconnected and interdisciplinary nature of
envitonmontal smdies; CO 2: Demenstrate an integrative approach to
environmental tssoas with & focus on sustainability;

CO 3: Use enlical thinking, problem-solving, and the methodological approaches
of the socialsciences, natural svisnces, and hurmanilies in environmental problem
solving;

CO 4: Commumicate complex cnvireiumental information to both techinical and
non-technicalaudiences;

CO 5: Understand and evaluate the global scale of environmental problems; and
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CO 6: Beflect critically on their roles, responsihilities, and wdentities as citizens,

consumers andenvironmental actors in a complex, interconnected world.

OEC 2.3.1: CONTEMPORARY INDIAN ECONOMY

CO 1: Understand the curvent problems of Tndian Boonomy

0 2: Tdentify the factors contributing to the recent growth of the Indian cconomy
('O 3: Frvaluate impact of TP policies on economic growth n India

0 4: Analyze the sector specific policies adepted for achicving the aspirationzl goals

O 5: Beview various economic policies adopted

111 SEM B .COM (GENERAL)

B.COM 3.1 CORPORATE ACCOUNTING

CO I: Understand the treatment of underamiting of cotporale Securilies.
CO 2; Comprehend the computation of profit prior Lo tncarperation.
CO 30 Know the valuation of Goodwill.

C(r 4: Know the valuation of corporate Sceuritics.

CO 5: Prepare the financial starements of compames as per the Companies Act 2013,

B.COM 3.2 BUSINESS STATISTICS
O 1: Understand statistical data and descriptive statistics for business data Analyss,

€0 2: Comprehend the measwres of Central Tendency, [hispersion and Skewness.
CO 3: Validate the application of Correlation Analysis i business decisions.

OO 4: Apply the Regression Anzlvais Technique for business decisions.

B.COM 3.3 COST ACCOUNTING

CO I: Demenstrate an understanding of the concepts of costing and coest

accountng,. OO 2: Classify, allocate apporiion overheads and caleulats
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overhead shsarption rates OO0 3: Demonstrate the ability o caleulate
labour cost
C'0 4: Demuonstrate the albity o prepare a cost sheet,

C'Cr 5: Prepare material related documents, understand the munagement ol stores
atd 1zsueprocadures.

SEC: B.COM 3.4 FINANCIAL EDUCATION &
INVESTMENTAWARENESS

C(} 1: To undesstand the basic concepts of finance, identify and class:fy

simple compoundinterest and alse describe the valuation of scourty,

CO 2: To remember the tacts and basic essenbial concepts of investment avenues
and to dhscussstock market concepty

C0 3: Gain insights on muteal funds, the pros and cors and major fund houses in India.

AECC:; CONSTITUTION OF INDIA
C0 1: Understand the philosophy of constitution and its struotune,
C0 2: Messure the powoers and lunctions of varous olTices under the conatitution.

0 3: Appreciate the role of the constitution in a demaocracy.

IVSEM B .COM (GENERAL)

B.COM. 4.1 ADVANCED CORPORATE ACCOUNTING

CO 1: Know the procedure of redemption of Preference Shares and Debentures

CO 2: Comprehend the different methods of Amalgamanen and Acqgmsibon of Companics
CO 3: Understand the process of [nternal reconstroction

CO) 4z Prepare the hguidators Final stalement ol accounts co 5 Understand the
process of Liquidation of Companies in [ndia

B.COM. 4.2 COSTING METHODS & TECHNOQUES
CO 1: Understand the varions merthads of costing applicabls to differenr mdustoics,

C0) 2: Determine the cost under different methods of costing,
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CO 3 Anulyse the processes involved in standard costime and variance analysis,

OO 4 Apply the knowledee gained for decision making

B.Com. 4.3 BUSSINESS REGULATORY FRAMEWORK
CO 1: Erumerating the hasics of laws governing the contract Act

CO 2: Orienting the concept of various types of agreements and conceprs with
difterentmodes of discharae and remedics

CO 3: Introducimg sale of goods acts and various provistons ol

COr 4 Critically analysing the contract of Consumer protection and environmental
proLectionact

C0O 5: Describing various provisions related to Negotable instrument act.

OEC: ARTIFICIAL INTELLIGENCE

C0r 1z Understand the vanous charactenstics of problem solving agents
and applyproblem solving through search for AT applications.

0 22 Appreoiate the concepts of knowledge representation wsing Propositional
logic andPredicate caleulus and apply them for inference/reasoning,

i 3: Obtain insights about Planning and handling uncertainty through

privhubilislicreasoming and Qoo syslems.

VSEM B .COM (GENERAL)

B.COM. 5.1: FINANCIAL MANAGEMENT

0 I: Understand the Role of Financial Managers offectively in an organization.
C0O 2: Apply the componnding & discounting technigues for time value of money
C.0 3: Take imvestiment decision with appropriate capital hudgeling technigues
lor investmenlproposals.

C0 4z Undemtand the Taclors infTuenoing the capital structure of an organication.

COy 5: Understand the Taclors influencing the working capital requirements of'an
orgamzation



ST. FRANCIS COLLEGE

Koramangala
Affiliated to Bengaluru City University

B.COM. 5.2 INCOME TAX LAW AND PRACTICE —I

€O 1: Understand the basic concepts of lncome Tax as per Income Tax Act 1941,

€0 2: Understand the provisions for determining the residential status of an Individual.
CO 3: Comprehend the meaning of Salary, Perquisites, allowances and Profit i

liew of salary, amd varieus relirernent benefils.

CO 4y Compute the income house property for different categaories of house proporty.

OO 5: Comprehend the assessment procedure and o know the power of income tax
authoritics

B.COM. 53: PRINCIPLES AND PRACTICE OF AUMTING
CO 1 Understand The Conrceptual Framework of Auditing.

C 2; Examine the nak asscssment and internal contrel m auditing

CO 3 Comprehend the relevance of TT in andit and awdin sampling for lesting.
CO 4
Exammethecompanyauditandtheprocedureinvolvedintheanditofdifferententiti
e, 0 5t Gain knowledge on different aspect of audit reporting and

concepmal lramewotkapplicable on professional accounlans.

B.COM 5.4 Al ADVANCED ACCOUNTING
CO 1: Understand the key principles and theories of Advanced Accounting,

CO 2: Leam various valuation methods and techniques uscd m practice,

CO 3: Develop skills in Advanced Accounting.
C0 4: Explore the challenpes and considerations invelved in preparation of
hnancial statemoentsof Banking & Insurance compames,

C0) 5: Gain knowledge o’ Advanced Accountimg and their impact on basimess

B.COM 5.4 HR 1 HUMAN RESOURCES MANAGEMENT

0 1z Describe the role and responsibilily of [Tunan resources management

functions onbusiness
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0 2: Deseribe HRP, Recruitment and Selection process
C0 3: Describe induction, trainng, and compensation aspects.
CO 4: Explain performanee sppraisal and its process.

C0 5: Demonstrate Employes Engagement and Psychological Contract,

B.COM 5.5 F1: FINANCIAL INSTITUTTONS AND MARKETS

CO 1: Understand the structure of Indian financial system and 1#3 constitucnis,

CO 2: Outline the role of capatal and money market in ceonomic development.

CO 3: Comprehend primary and secondary rmarkel and ils relevance in capital formation.
COr 4: Appraise the role played by banking and development Gnancial instilulions in
cronomicdevelopment so far,

OO 5: Understand the different tvpes of WBFCs and thetr contribution,

B.COM 3.5 M1: CONSUMER BEHAYIOUR AND MARKET
RESEARCH

0 1: Understanding of Consumer Behaviour towards products, brands and services,

C'0) 2: Tatabhisgh the relevance of consumer behavior theories and concepts w marketing
decigiong

CO 3: lmplement appropriate combinations of theorics and concepis,
C0 4: Understanding of macket research process

0 5: Understanding of Data Analysis and reporting in tmarket research.

E.COM 5.5 BA 1 BUSINESS ANALY TICS-1
CO 1: Analyze and model financial data.

€O 2 Acuess the different open-source domains.

L0 3 Bvaluare and build model on Gime senes data,

CO 4: Understand tools used in statistical analysis
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5.0 (A) (VOCATIONAL COURSE-1} GST - LAW & PRACTICE

CO 1 Comprehend the concepts of Goods and Services Lax.
€O 2: Undarstand the fundamentals of (35T.

CO 3: Understand the GST Registration Process.

CO 4: Analyze the GST Procedures in Business.
C0) 5 Know the GET Assessment and 35 compulation

5.6 (B) (VOUCATIONAL COURSE-1) DIGITAL MARKETING
C0 1: Gam knowledge on Digital Marketing, Email markering and Content marketing
CO 2 Tnderstand Scarch Tngine Optionization topls and techmigues

CO 3: Gain skills on creation of Google AdWords Google AdSense

CO 4: Gain knowledge on Social Media Marketing and Web AnalynesCO 5: Gam knowledgze on
YouTube Advertsing & Conversions,

B.COM 5.7 EMPLOYABILITY SKILLS

CO 1 Solve the problems on quantitative aptitude, logical reasoning and analytical ability.
€0 27 Exhibat the communication and leadership skills.

0 A Face imnlerviews angd writs resumey

CO 4 Conduct el SWOC anulysis and sel his caresr goals.

CO 4: Understand basics of computer viston and Natural Language
Frocessing andunderstend thesr relevance i AT applications.

CO 5: Obeain insights about machine learning, neural networks, deep lesming
networks andtheir significance

ARCC: ECONOMICS OF HUMAN DEVELOPMENT

CO 1: Difierentiate between [Tuman Resoorce Development (HRD), Hurman Developmient
(HL) and HEM

0 2: Understand the concepts of Human Scourity, describe dimensions of
humandevelapment.

CO 3 Appreciate vanous practices and policies ol human developrent, [T and India.
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YISEM B

B.COM 6.1 MANAGEMENT ACCOUNTING

CO 1t Demaonstrale the sigmificance of management accounting 1n deocision making

CO 2! Analyze and interpret the corporate linuncial statements by using various techniques
OO 3: Compare the fimancial performance of corporate through ratio analysis.

CO 47 TTnuderstand the latest provisions in prepacing cash flow statement.

0 5 Understand the concepts of Budgetany Control

B.COM 6.2 INCOME TAX LAW & PRACTICE- 11

C0 1: Understand the procedwrs tor computation of income trom business and other
Professiun.

-0 2: Understand the provisioms for computation of capital gains,

C0O 3: Learn to compute the faxable income lrom other sources.

CO 4: Leamn the computation of fotal income ol an Individual.

C0 5: Understand the provisions relating to Ser Off and Carry Foreeard of Losses

B.COM 6.3 ADVANCED FINANCIAL MANAGEMENT
C0 1: Understand Weighied Average Cost of Capilal and ity significance
€O 2: Comprzhend the different advanced capital budgeting rechriques.

C0O 3: Understand ditterent capilal atructure theories and 1ty application in financing
decisions.

CO d: Toaluate different dividend decistons and its impact on the sscurity valuation.

C0 5: Undlerstand the important components of Working capital and its managament.

B.COM 6.4 INDIAN ACCOUNTING STANDARDS

0 1: Describe the students with knowledge on provisions of sccounting standards

CO 2: Conrrast the insight on which govern end guide the accounting process and
preparation of financial statements.

C'0 3: synthesis the smdents on the provisions undor accounting standards for
preparation offinancial statements.

CO 4 Create and equip students to prepare consolidated linancial stalemments.

CO 5: comprehension of [nternational standards on Financial Repoeting.
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B.COM 6.4: INNESTMENT MANAGEMENT

€0 1: Understand the concept of investments and various investments avenues available.
€O 2: Comprehend the functioning of secondary market in Tndia

€0 3 Underline the concept of risk and return and their celevance in trading in securities
CO 4: Hlnswate the valualion of securities and finding out the values for trading in seouritics

CO 5: Domonstrate the fundamental analysis and technical analysis for trading 1o shares
iy theshare market,

B.COM 6.4: CUSTOMER RELATIONSHIP MANAGEMENT
CO 1 To be aware of the coneepl of customer relationship.
CO 2t To analyse the CRM link with the oiher aspects ol marketing.

0 3: To impart the basic knowledge ol the Role of CRM in incressing the sales
ol thecompany,
C0O d: To make the students aaare G the dilTerent CRM models in service indusmy.

A0 5 To make die students aware and analyze the different 13sues m CEM

B.CONM #.5: HR-2 HUMAN RESOHIRCES DEVELOPMENT
CO 1: Understand the nead of HELY,

0 2: Comprehend the Fremework of HRT.

CO 3: Enow the models for evalusting the HRID programs.

C0 4: Comprehend the need for emplovee counsell

CO 5: Apprehend the HR perfurmance.

B.COM 6.5: BD -2: BUSINESS ANALYTICS — 11

CO 1: Understand the evolution of I[TR analviics and its signiticance i modem
AN EAtLOnE.

(0 2: Evaluvate the reliability and vabidioyr of sclection models vsed in recruitment.
CO 3: Becognize the charactomstios, sources, and value ol big dala in marketing analytics.

C0 4: Evaluate the financial heelth of an organistion by considenag liquidity,
leverage, andprolitabiliy.

CO 5: Understand the sources and types of Anancial data used in modelling
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B.COM 6.6 (a) (Vocational Course-2) ASSESSMENT OF PERSONS

OTHER THAN INIMVIDUALS AND FILING OF I'TRS

CO 1: Understand the calculation of Depreciation

CO 2: Comprehend the assessment of parmership Firms and determine tie tax
Liabality.

0 3: Comprehend the assessment of corporate entities and deteomine the tax
lizbalily.

€O 4: Understand the rate of TDS for different sources of income.

CO 5 Understand the procedure of Gling [TR S

B.COM 6.6 (b) (Vecational Course-2): E-Commerce

CO 1 Comprehend the concepts of E-comunérce

CO 2: Understand the e-retailing benefit sand key succcys factors
CO 3: Analyze the bencfits of B

CO 4 To undenstand Cyber secunity

CO 5 Koow the 1szues in E-comimerce.
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