
03rd October 2020

ACTIVITY REPORT

● Activity : New Product Launch as a part of Management Club, Tycoon

● Date: 03rd October 2020

● Was the activity conducted? YES / NO YES

● Students attended: 65 out of 97

● Objectives of the activity: To bring out the creativity in students in terms of launching a

new product into the market and their strategies to establish it with marketing aspects,

pricing aspects and SWOT analysis

● How was the activity executed? The activity was executed via online Zoom meetings at

9.00  am and  the  communications  regarding  the  same  were  made  in  advance  to  the

students. The students joined the session and the activity was started under the guidance

of event in charge.

● Level of achievement: Satisfactory / Not Satisfactory Satisfactory

● Key Highlights: Products launched by the students were unique and the communication

and coordination level was good amongst the team members. All the presenters had the

time management and ability to answer all the questions raised by participants and event

in charge

● Recommendations  (if  any): The  interested  students  can  be  given  an  opportunity  to

participate in inter-collegiate fests exhibiting their talents by representing our college 



 

 


